S.L. Gimbel Foundation Fund

#201
COMPLETE
Collector:
Started:
Last Modified:
Time Spent:
IP Address:

Gimbel Foundat...nd Evaluation (Web Link)
Thursday, June 28, 2018 10:18:28 AM
Thursday, June 28, 2018 11:19:08 AM
01:00:39
70.63.69.158

Page 1
Q1 Name of your organization.
Second Harvest Food Bank of Northwest North Carolina

Q2 Grant #
20170917

Q3 Grant Period
12-12-17 through 6-12-18

Q4 Location of your organization
City

Winston-Salem

State

North Carolina

Q5 Name and Title of person completing evaluation.
Melissa Lefelar/Development Manager

Q6 Phone Number:
3367845770

Q7 Email address.
mlefelar@secondharvest.org

Page 2: Key Outcomes and Results
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Q8 Total number of clients served through this grant funding:
3,960

Q9 Describe the project's key outcomes and results based on the goals and objectives. Use the following
format:State the Goal:State Objective 1:Describe the Activities, Results and Outcomes for Objective 1:State
Objective 2 (if applicable):Describe the Activities, Results and Outcomes for Objective 2:State Objective 3 (if
applicable):Describe the Activities, Results and Outcomes for Objective 3:
Goal 1: to provide healthy meal boxes to families during the summer months, when food insecure parents struggle even more than
usual to provide adequate food for their children because of closed school meal programs.
Objective 1: to purchase 1,000 meal boxes through this funding.
Activities, Results and Outcomes: We purchased a total of 10,920 customized meal boxes from Second Harvest Food Bank of Middle
Tennessee, a sister Feeding America food bank that offers this service. The original plan was to purchase 22,160 boxes, but budget
constraints forced us to buy fewer than hoped.
All boxes were distributed to 50 of our partner programs in late spring.
The $10,000 grant from the S.L.Gimbel Foundation Fund provided 990 boxes. Each box contained enough food for the typical family of
four to create 15 meals, so we estimate that 3,960 people were able to make 14,850 meals from your grant.

Q10 Please describe any challenges/obstacles the organization encountered (if any) in attaining goals & objectives.
We did have to halve the original number of boxes we planned to purchase, due to a slight price increase and fundraising challenges.

Q11 How did you overcome and/or address the challenges and obstacles?
We believe the Stock the Shelves for Summer meal box program was still a success, as approximately 43,680 people were served the
equivalent of 163,800 meals.

Q12 Describe any unintended positive outcomes as a result of the efforts supported by this grant.
N/A

Q13 Briefly describe the impact this grant has had on the organization and community served.
Our partner programs always express their gratitude that we make more healthy food available through the Stock the Shelves program
each summer. As described above and in the grant application, summertime stresses poor families even more than usual because free
and reduced-price school meals are not available.

Page 3: Budget
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Q14 Please provide a budget expenditure report of the approved line items. Include a brief narrative on how the
funds were used to fulfill grant objectives.
I'm sending copies of receipts to the above email address.
The Stock the Shelves for Summer meal boxes contained a variety of healthy, shelf-stable food, including dry pinto beans, brown rice,
whole wheat spaghetti and no-sodium added green beans and corn.

Page 4: Success Stories
Q15 Please relate a success story:
"We see a rise in the number of patrons we serve that need help just through the summer months, while school is out. The Family Meal
Boxes we receive through Second Harvest Food Bank of NWNC helped us meet this rising need. Without them, we would not have
been able to successfully serve the extra number of families we see during the summer."--Susan Y. Cox, Program Director, One Step
Further, Inc., Greensboro, NC.

Q16 Please relate a success story here:

Respondent skipped this question

Q17 Please relate a success story here:

Respondent skipped this question

Page 5: Organizational Information
Q18 Which category best describes the organization.
Please choose only one.

Basic Needs Support

Q19 What is the organization's primary program area of
interest?

Food
Bank

Q20 Percentage of clients served through grant in each
ethnic group category. Total must equal 100%

Respondent skipped this question

Q21 Approximate percentage of clients served from
grant funds in each age category.

Respondent skipped this question

Q22 Approximate percentage of clients served with
disabilities from grant funds.

Respondent skipped this question

Q23 Approximate percentage of clients served in each
economic group.

Respondent skipped this question
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Q24 Approximate percentage of clients served from
grant funds in each population category.

Respondent skipped this question
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